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MEMBER STATES 

Alabama Å Arkansas Å Florida Å Georgia Å Kentucky Å Louisiana Å Mississippi Å North Carolina Å South Carolina Å Tennessee Å Virginia Å West Virginia 
 

STS Corporate partners 

Amtrak · Madden Preprint Media · Morrison Printing · nimbus · SMITH · Southern Living · TRIPinfo.com  ·  USDM.net 
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"Every man owes a part of his time and money to the 

profession or business in which he is engaged. No 

man has a moral right to withhold his support from an 

organization that is striving to improve conditions 

within his sphere."  

                                              -Theodore Roosevelt 

 

You can recoup membership fees with as little as one placement ...  

                                                    A terrific return on objective of membership! 



PROGRAM PARTICIPATION OPEN ONLY TO CURRENT STS MEMBERS 

STS Cooperative Advertising Program 
Bringing a collective message in front of (literally) millions of travelers  

 

What is it?  A program that offers discounts to STS members when advertising in 

selected publications with unique value-added programs and measurable results. 

 

How does it work?  Look through the selections, choose one or choose multiple 

opportunities, contact the rep listed and place your order (and bank your savings).   

 

How does STS choose participants?  STS sends an annual Request for Proposal. 

Companies that are interested respond with reduced rates and value added 

programs.   

 

What else can you tell me?  This program is only for members.   We negotiate 

the deal and you choose from over 20 opportunities.  Non-members are allowed to 

advertise in the section but at the open rate; only STS members get the deal!    

 

What are the savings and results? STS members saved over $1.8 million from 

open rates this past year, generating over 255,000 leads and reaching 80+ million 

consumers and travel professionals.  With one placement, you can recoup annual 

membership fees! These programs collectively bring the Southeast USA ï and 

your message to millions of travelers. 

 

What if my favorite publications are not on your pre-approved list? Let us 

know and we will be happy to invite them to participate. 

 

What if I have more questions?   Contact Chuck Bonelli, 404.364.9847, 

chuck@southeasttourism.org; or visit southeasttourism.org/members_only.html. 

 

Highlights of STS Co-op: 

 

 Consumer and trade audience 

 Offerings are available year round 

 Discounts exclusive to STS members 

 Average discount offered ï over 25% (up to 75% off open rates) 

 Significant value-added extras at no extra charge for STS members 

 Reaching a traveling audience of 84 million nationally and in Canada 

 Many of the participants have multiple issues in which you may participate 
 

Delivering exceptional value through c ooperative advertising for our members!  
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2008 CO-OP MARKETING PUBLICATIONS & SPECIAL SECTIONS 
For questions regarding specific co-op opportunities, contact the media rep listed. 

 

Co-Op Listings & Appearance (Alphabetical Listing) 
Chronological Listing on last page 

 

Page Name J F M A M J J A S O N D 

5  AAA Going Places                           

6 - May  AAA Home & Away                          

6  Atlanta Journal - Constitution                          

7  Bank Travel Management                          

7  Bridal Guide Magazine                          

7 - A Braves Radio Network                          

8  Budget Travel                          

9  ConventionSouth (Covey Communications)                          

10  Cooking with Paula Deen                          

10  Destinations2Discover.com                          

11  Endless Vacation                          

11  Escape To the Southeast Travel Guide Magazine (Consumers)                          

12  FamilyFun                          

13  Food & Wine: SavorTheSouth.Travel                          

13  Girlfriend Getaways                          

14  Heritage & Cultural Travel                          

14/15  

Madden Media                  STS Fall Programéééééééé                         

Free Standing Inserts     Spring Programéééééé                         

                                         United Kingdom Programé                         

16  National Geographic Traveler                          

16  New York Times -  T:Travel                          

17  Preservation                          

17  Reader's Digest                          

18  Reader's Digest -  Canadian                          

19  Southern Living, Holiday Travel In The Southeast                          

19  SportsEvent (Covey Communications)                          

20  STS Membership Directory                          

20  Travel + Leisure                          

21  TravelNewsFast.com                          

21  TRIPinfo.comGet on the STS Map                          

22  usdm.net® >> the interactive agency for the travel industry                          

22  weekendsRus.com (Weekend Travel Marketing Group, Inc.)                          

23  Where To Go Next (www.WhereToGoNext.com)                          

23  Womanôs Day                         

24  Y'all Magazine                          

For Membership Contact:  404.364.9847, Darryl@SoutheastTourism.org. 
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Co-Op Listings & Appearance (Chronologic Listing) 
 

January 

 

Madden Media FSI - STS United Kingdom Program 

Preservation 

SportsEvent (Covey Communications) 

 

February 

 

Reader's Digest 

Y'all Magazine 

 

March 

 

Atlanta Journal-Constitution  

Bank Travel Management  

Braves Radio Network 

Bridal Guide Magazine 

Cooking with Paula Deen 

Budget Travel 

New York Times - T:Travel 

 

Apri l 

 

Heritage & Cultural Travel 2007 

Madden Preprint Media FSI - STS Spring Program 

National Geographic Traveler 

Reader's Digest 

Womanôs Day 

Y'all Magazine 

Travel + Leisure 

 

May 

 

AAA Going Places  

AAA Home & Away 

FamilyFun  

Food & Wine: SavorTheSouth.Travel 

Girlfriend Getaways 

Reader's Digest - Canadian 

New York Times - T:Travel 

 

June 

 

Endless Vacation 

Y'all Magazine 

 

July 

 

AAA Going Places  

Escape To the Southeast Travel Guide Magazine (Consumers) 

STS Membership Directory 

TRIPinfo.comGet on the STS Map 

 

August 

 

Y'all Magazine 

 

September 

 

New York Times - T:Travel 

AAA Home & Away 

ConventionSouth (Covey Communications) 

 

October 

 

Travel + Leisure 

Budget Travel 

Madden Media FSI - STS Fall Program 

Southern Living, Holiday Travel In The Southeast 

Womanôs Day 

Y'all Magazine 

 

November 

 

New York Times - T:Travel 

Atlanta Journal-Constitution  

 

December 

 

Y'all Magazine 

 

Year-Round 

 

Destinations2Discover.com 

TravelNewsFast.com 

usdm.net® >> the interactive agency for the travel industry 

weekendsRus.com (Weekend Travel Marketing Group, Inc.) 

Where To Go Next (www.WhereToGoNext.com) 
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AAA Going Places 
North - May/Jun 2008 
www.aaagoingplaces.com 

AAA Going Places magazine offers STS Members discounted ad rates, editorial as well as online exposure 

and extra reader service listings that would not be offered for a stand-alone advertiser.  AAA Going Places 

magazine has a unique affinity with its readers and a major benefit of advertising in AAA Going Places is 

being associated with one of the best known and respected travel companies in the world... AAA. 

15% Discount For STS Members 

Rates 

Gross  

 

4C Full  $31,256;  

2/3P     $24,159;  

 

1/2P     $19,096;  

1/3P     $13,998;  

1/6P     $6,880; 

Added Value 

Free reader service listings and leads in three issues for participants.  Guaranteed editorial 

for advertisers of 1/3 page or larger.  Entire STS section replicated online at 

aaagoingplaces.com for two months with advertising buttons linked to co-op participantsô 

websites for two months. 

Circulation  North: 2,450,540 AAA households in Florida, Georgia and Tennessee. 

Demographics 

64% female; 36% male.  Average age: 58 years. 66% married. Average HHI: $93,500. 

92%of members own home; average market value of home is $366,000.  Take an average of 

4.4 weekend trips in 12 months. Average expenditure of $2,400 on domestic vacations. 

Deadlines North - May/Jun 08 space: 3/10/08; materials: 3/21/08 

Contact Michael Eisman 813-289-5931 meisman@aaasouth.com 

 

 
 

AAA Going Places 
Southeast - Jul/Aug 2008 

www.aaagoingplaces.com 

AAA Going Places magazine offers STS Members discounted ad rates, editorial as well as online exposure 

and extra reader service listings that would not be offered for a stand-alone advertiser.  AAA Going Places 

magazine has a unique affinity with its readers and a major benefit of advertising in AAA Going Places is 

being associated with one of the best known and respected travel companies in the world... AAA. 

15% Discount For STS Members 

Rates 

Gross 

 

4C Full    $43,975 

2/3P       $32,102 

 

1/2P       $25,374 

1/3P       $18,602 

1/6P       $  9,143 

Added Value 

Free reader service listings and leads in two issues for participants.  Guaranteed editorial for 

advertisers of 1/3 page or larger.  Entire STS section replicated online at 

aaagoingplaces.com for two months with advertising buttons linked to co-op participantsô 

websites for two months. 

Circulation  
Southeast: 1,578,517 AAA households in New York, Ohio, PA and Virginia, and E. 

Tennessee 

Demographics 

64% female; 36% male.  Average age: 58 years. 66% married. Average HHI: $93,500. 

92%of members own home; average market value of home is $366,000.  Take an average of 

4.4 weekend trips in 12 months. Average expenditure of $2,400 on domestic vacations. 

Deadlines Southeast - Jul/Aug 08 space: 5/12/08; materials: 5/23/08 

Contact Michael Eisman 813-289-5931 meisman@aaasouth.com 
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AAA Home & Away  
May/Jun 2008 & Sep/Oct 2008 

www.Homeandawaymagazine.com 

Along with AAA Journeys targets 950,000 AAA members in Ohio (Cincinnati, Dayton & Columbus)!  

The perfect ravel audience for any CVB, State Tourism office, hotel, resort and attraction as our AAA 

members love to travel throughout the Southeast! 

28% Discount For STS Members 

Rates 

Gross 

 

Page 4C - $29,950 

1/2P 4C - $17,975 

1/3P 4C - $12,850 

 

1/6P 4C $6,750 

1/3P B/W- $9,700 

1/6P B/W - $5,300 

Added Value 

Free Reader Listing for each advertiser reaching entire AAA Home & Away and Journeys' 

circ of over 1.5 million readers. stings, Free 12 word Reader Listing for entire 2.1 Million 

distro; Online article & reader svc x2 months; 

Circulation  950,000 Ohio 

Demographics 

Avg age: 54+; Income: $79,400; Residence Val: $179,440; Take domestic vacation: 93.1%; 

Play golf: 26.5%; Visit Historic Sites: 54.1%.  Visited: FL 37.9%, KY/TN 36.1%, AL/GA 

29.3%, NC/SC 30.5% 

Deadlines MAY/JUN Space - 2/14/08; Mat - 2/20/08    SEP/OCT: Space - 7/14/08; Mat - 7/20/08 

Contact 
Scott Rickles 800-929-4098/770-664-4567 srickles@aol.com 

Carmel Modica 850-231-3146 cmodica@gnt.net 
 
 

 

Atlanta Journal -Constitution 
Sunday, March 30 & Sunday, November 9 

 

Southeast Tourism Adverrtorial within Sunday Travel Section 

 

26% Discount For STS Members 

Rates 

Gross 

Full $48,923.17 

½ $24,218.44; 

1/3 $16,175.04 

1/4 $12,153.34 

 

1/8 $6,216.56 

1/16 $3,152.39 

Non-modular units available.  

Add 4/C for $588 - Online charge included 

 

Added Value 

Rates include print and ad online at ajc.com, 1 Deals To Go! offer for 7 days and inclusion 

in weekly travel e-mail.  4/C Banner.  Free editorial space for one page press release.  Free 

print and online production. 

Circulation  561,405 

Demographics 
One edition of the Sunday paper reaches 62% of frequent leisure travelers, 61% of golfers 

and 61% of households with $75,000+ HHI in the Atlanta MSA. 

Deadlines MAR:  March 17     NOV:  October 27 

Contact 

Yolanda Turner 404-526-5812 yturner-yates@ajc.com 

Leslie Gaston (404) 526-7514 lgaston@ajc.com 

Angie Allen 404-526-5185 aallen@ajc.com 
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Bank Travel Management 
March/April 2008 

Bank Travel Management will provide STS with a special section promoting bank group travel to the 

Southeast and offer member-only discounts for advertising in the section. 

10-11% Discount For STS Members  

Rates 

Gross 

 

Full P 4C $2,730.00  

2/3 P 4C $2,230.00 

1/2 P 4C $1,900.00 

1/3 P 4C $1,390.00 

 

1/6 P 4C $1,010.00 

B/W - $600 off of the 4C rate.   

2C - $400 off the 4C rate. 

Added Value 
All STS advertisers will receive a free link on banktravelmanagement.com for 1-year with 

logo. $1,000 value. 

Circulation  
Nationally distributed to 4,100 Bank Loyalty Program Directors and 300 tour operators.  

Total distribution 4,500 

Demographics 

Bank club members have more than $100,000 on average per member. 

100 percent travel domestically.  Average more than 32 travelers per tour. 

Six to eight overnight trips per year on average.  Affluent members buy high-end products. 

Average age 50+; married or widowed. Over 50% take annual gaming trips. 

Average 12-14 daytrips a year 

Deadlines Space 2/15/08; Mat - 2/20/08 

Contact 
Stacey Bowman 888-253-0455 stacey@grouptravelleader.com 

Kelly Tyner 888-253-0455 kelly@grouptravelleader.com 

 

 
 

Bridal Guide Magazine 
March/April 2008 

Each issue of Bridal Guide on reaches 2,400 honeymoon-hungry travel agents who belong to the 

TravelSavers  consortium. Thus STS and participating advertisers can showcase their romance packages to 

these agents who look for romantic spots to send their clients. Moreover, the women who purchase Bridal 

Guide proactively show our magazine to other family friends and relatives. In fact, Bridal Guide Magazine 

enjoys the highest pass-along readership of any womenôs magazine in the United States. This gives STS 

and its members exposure to millions of influential friends and relatives who are among your prospects. 

62%-69% Discount For STS Members 

Rates 

Gross 

 

Full 4/C $10,770 

½ 4/C $ 6,715 

 

1/3 4/C $ 4,880 

1/6 4/C $ 2,975 

Circulation  203,593 (source ABC June 30, 2006 Audit) 

Demographics 

Bridal Guide Magazine has the highest concentration of engaged readers among all 

magazines measured by MRI and thus offers STS members the most efficient buy.  

 

Average age of bride-to-be: 26     Median household income: $52,821 

Male/Female ratio: 22%/ 78%      Engaged readers: 1,210,00 

Deadlines Mar/Apr Space 11/15/07 Mat 11/17/07 

Contact 

Scott Rickles (SC, TN) 800-929-4098 srickles@aol.com 

Dan Tomkiewicz, (GA, NC, KY, VA, WV): 800-929-4098  

Jan Winarsky, (FL): 917-338-5927  

Carmel Modica, (AL, MS): 800-929-4098 
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Braves Radio Network 
Apr-Sep 2008 

Customized 2008 Play-By-Play Broadcast Sponsorship Packages Custom Packages 

Created Exclusively for Southeast Tourism Society 

The Countdown is oné let your destination be heard & seen on the Braves Radio Network! 

36%-49% For STS Members 

Rates 
(Net) 
 

Package 1: $3,750                       Package 3: : $9,375 

Package 2: $6,450                       Package 4: $15,000 

Package 5: $26,250 

 
All packages include literature distribution game-day at the BRN Turner Field display and Custom creative 

by Clear Channelôs CSG.   

Details 

ñBase Hitò Monthly Package #1 

($6,160 Value - A 39% Discount!) 

 

1x :10 prerecorded radio spot in each game (25x); 

1pair of tickets to 2 home games (dates TBD);  

Optional Online Upgrade $500 (a $750 value) for a 

30-day online campaign (banners or A/V gateway 

ads) 

 

ñDoubleò  Monthly Package #2 

($10,080 Value ï A 36% Discount!)  

 

1x :15 prerecorded radio spot in every other game 

(12x);  

1x :10 prerecorded radio spot in every game (25x);  

1 pair of tickets to 6 games (dates TBD);  

Optional Online Upgrade $750 (a $1,000 value) for 

a 30-day online campaign (banners or A/V gateway 

ads) 

 

ñTripleò Monthly Package #3 

(A $15,710 Value ï A 40% Discount!) 

 

1x :15 prerecorded radio spot in every game (25x); 

1x :10 prerecorded radio spot in every game (25x);  

1 pair of tickets to 12 games (dates TBD); 

Includes Online campaign (a $1,250 value) for a 30-

day period (banners or A/V gateway ads) on the 

flagship station web sites; 

  

 

 

 

ñHome RunòMonthly Package #4 

(A $26,335 Value ï A 43% Discount!) 

 

2x :15 prerecorded radio spot in every game (50x); 

1x :10 prerecorded radio spot in every game (25x); 

1x :05 sponsor ñbillboardò in every game; 

25x 4 Suite tickets to a game (date TBD);  

1 pair of tickets to 12 games (dates TBD);  

1 Authentic Braves Jersey;  

Includes Online campaign (a $1,500 value) for a 

30-day period (banners or A/V gateway ads) on the 

flagship station web sites. 

 

 

ñGrand SlamòMonthly Package # 5 

(A $51,550 Value ï A 49% Discount!) 

 

2x :15 prerecorded radio spots in every game (50x total) and 4x :10 prerecorded 

radio spots in every game (100x total);  

1x :05 sponsor ñbillboardò in every game (25x total)  

1 Suite Night to a game with 16 tickets (date TBD);  

1 pair of tickets to 25 games (dates TBD);  

2 Authentic Braves Jerseys and 2 Braves Bulova watches;  

Includes Online campaign (a $2,500 value) for a 30-day period (banners or A/V gateway ads) on the 

flagship station web sites.  

 

Deadlines 
FEBRUARY 28, 2008 close for Spring Training broadcasts March 1 - March 29, 2008 
(Regular Season packages also available April through Sept/Oct 2008) 

Contact Kevin Kinney, Clear Channel Radio 404-962-7097p 770-331-1960c kevinkinney@clearchannel.com 
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Budget Travel 
Mar 08 & Oct 08 

 

12-16 Page Advertorial.   The ultimate reader-driven magazine, Budget Travel rewards our travel-

hungry audience with the inside scoop. Featuring must-know tips, secret addresses, humorous 

stories, dream trips made real, and newly discovered destinations, Budget Travel has become an 

indispensable guide for 2 million educated and sophisticated consumers. 

 

 

20% Discount For STS Members 

Online - 25%  

 

Rates 

Gross 

 

FP4CNB $16,510 

2/3P4CNB Vertical $12,970 

1/2P4CNB Horizontal $  9,970 

1/3P4CNB Vertical $  7,160 

 

1/3P4CNB Square $  7,160 

1/6P4CNB $  4,880 

1/12P4CNB $  2,995 

Listing in TM Email $1,765 

Added Value 

 

In-magazine Reader Service listing; Leads by email bi-weekly; Online advertiser 

listing; Hyperlink from online advertiser listing to your site; Rate protection through 

December 2008. 

 

Circulation  343,140 East of Mississippi* 

Demographics 

Female/Male 62%/38%           

Median Age 46 

Median HHI $66,978 

Married 61%            

Children in HH 36% 

Deadlines 

 

Mar Space 12/18/07, Mat 12/21/07      

Oct Space  7/16/08, Mat 7/20/08 

 

Contact 

Jeannea Spence, Southeast Advertising Manager  

404-760-2858 (Office Phone) / 404-402-6808 (Mobile Phone) 

Jeannea.Spence@NewsweekBT.com 

 

Web Component 

 

Dates Online March 19 & October 22 

Format 

Customized Co-op Travel Marketplace Email Listing in Travel Marketplace sent to 

375,000 East of Mississippi.  Email: Headline with URL Link, 100-character body 

copy (10-20 words), phone number of web address, 120 X 60 image tile 

Deadlines Space 3/5/08 Mat 3/12/08 

Contact Matt Ross 703-469-2791 (Office)  703-516-0867 (Cell) Matthew.Ross@WPNI.com 
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ConventionSouth (Covey Communications) 
September 2008 

 

"The South's Top Tourism Evnes and Attractions and How to Use The to Enhhance the Events you Plan" 

Matching Advertorial Section in September 2008 accompanied by website hotlinks, custom adlet, hot 

dates, hot deals and additional added-value Discount For STS Members. 

 

8% Discount For STS Members 

Rates 

Gross 

 

½ 4/C $3,015.00 gross, $2,562.75 net 

Full 4/C$4,560.00 gross, $3,876.00 net 

(See media kit for full rate sheet) 

 

Added Value 

 

1. Bonus Advertorial Section (value of up to $4,560) 

2. Hot Dates for Meeting Planners. Post hot dates throughout the year (times when they 

have an opening to fill that they can offer a planner at their best rate available).  The 

planners will be able to search by facility name, by state, by city or time period needed 

(value of $1,500) 

3. List their Hot Deals on our website for a period of six months.  Advertisers can include 

special rate discounts, packages or other information (value of $3,000).  

4. READER SERVICE: Two reader response mechanisms: the Advertiser Reference Guide, 

located in the back of each issue, and an Internet Business Reply Card found on our 

website.  The Advertiser Reference Guide lists the advertiserôs Web address and phone 

number (along with the page number of their ad) so planners can quickly and easily access 

their information or call the advertiser directly ($250 value each month).  With the Internet 

BRC, a planner can enter the issue month at www.conventionsouth.com/about_advertisers/ 

and be connected directly to the STS membersô website via a hyperlink.  This allows the 

meeting planner to get instant information on the advertisers.  Also, we will be able to tell 

the STS member the number of hits to the website via the ñE-BRC the instant response 

mechanism ($500 value each month). 

 

Circulation  18,000 

Demographics 

Corporate Planners 33.2% 

Association Executives 41.9% (National, State & Regional) 

SMERF Planners 16.2% 

Independent & Other Planners 8.7 

Deadlines Space - 7/15/08; Mat - 8/1/08 

Contact Tiffany Burtnett 813-630-5410 tburtnett@coveypubs.com 
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